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SCALED BACK PLAN ANNOUNCED FOR NEW COLORADO RESORT
Plans for a private ski resort on Battle Mountain in Minturn, CO have been scaled back, according to published reports. Representatives from Crave Real Estate, the Canada-based company that has taken over the project, recently announced they removed the golf course, hotel and two-thirds of the commercial space from designs for Battle Mountain. Instead they envision Minturn providing most of the restaurants and businesses for the resort community.
 
Several Minturn residents said they were relieved to see plans for the project shrink, but they're worried about whether Crave will cut back on the $180 million worth of public benefits promised the town by Ginn Co.'s original plan. Ginn had envisioned a $1 billion-plus Beaver Creek-style resort with up to 1,700 luxury homes on 5,400 acres south of Minturn.
 
Crave has toned down those plans in response to the recession and concerns that the plan would use too much water. It's too soon to say how many homes will be part of the revised plan, although Dave Kleinkopf, a principal at Crave Real Estate, recently said plans could include up to 1,600 units. Minturn has an agreement with developers to annex 4,300 acres into the town for the project.
 
The plan would use about half as much water as previously proposed, Crave representatives have said. Instead of 13 fixed ski lifts, plans call for four or five. Ginn's design had included up to 300 housing units and some commercial development in Gilman, a ghost town off Highway 24, but at this point Crave is not envisioning development in Gilman.
 
CSCUSA MEMBER NUMBERS WILL NO LONGER BE PUBLIC
Colorado Ski Country USA has decided it will no longer disclose how much business its members log each season, according to published reports. The organization has traditionally provided the number of skier and snowboarder visits that each of its members recorded over the course of the ski season. But member resorts suggested a change of policy to CSC staff and no objections were raised at a recent meeting of the trade group's board of directors, said Melanie Mills, president and CEO of the trade group.
 
Starting this spring, the association only gave out the cumulative total of skier visits at each of its 22 member resorts. In addition, all of the historic data of individual resorts' skier visits from past seasons was erased from CSC's website.
 
Dave Bellack, Aspen Skiing Co. attorney and chairman of CSC's board of directors, said the change was sought for competitive reasons. Representatives of some resorts argued that their in-state competitors would copy their marketing and other business tactics if they showed growth in skier visits. They wanted the number more closely held.
 
WESTERN RESORT OCCUPANCY NUMBERS TICK UPWARD
What began as a sluggish summer start for mountain travel destinations across the western United States is looking increasingly like a relatively strong season, according to the latest report released by the Mountain Travel Research Program in its monthly Mountain Marketing Briefing. Occupancy for June was down 2.5% but on the books occupancy for July as of June 30 is up 9.9% compared to the same period in 2009. More significantly, advance reservations for the six-month period from July through December is currently up 7.5% compared to the same time period last year, while average daily rate is up 2.5%.
 
Although late or last minute booking trends persist, the Briefing noted that overall pacing of reservations appears to be picking up with reservations taken in June for arrival sometime between June and November increasing 7.4% compared to reservations taken in June 2009. Currently, arrivals in June, July and September are up while arrivals in August, October and November have declined.
 
MTRiP data is derived from a sample of 265 property management companies in 15 mountain destination communities, representing 24,000 rooms across Colorado, Utah, California and Oregon.
 
CLASS ACTION SUIT AGAINST KILLINGTON DISMISSED
A federal judge dismissed a class action lawsuit against Killington Resort, VT over so-called "lifetime" ski passes, according to published reports. Judge Christina Reiss found that the resort owner was under no legal obligation to honor the investor season passes when it purchased Killington Resort in 2007.
 
The passes were issued in the early years of the ski area as an incentive to attract investors. Over the years, the season passes were sold for thousands of dollars with subsequent owners of the resort honoring the passes. That practice stopped when SP Land Co. and Powdr Corp. purchased the resort's assets from American Skiing Company in May 2007 for $83.5 million.
 
In November 2007, four investor pass holders sued to have the passes reinstated. Named as defendants were SP Land Co. and the resort's operating company, Killington/Pico Ski Resort Partners. Also named as defendants were former owners of the resort. Powdr Corp. was not named in the lawsuit.
 
The plaintiffs have appealed Reiss’ decision to the 2nd U.S. Circuit Court of Appeals.
 
CRESTED BUTTE LOSES APPEAL, BUT DOOR IS STILL OPEN
A review officer for U.S. Forest Service Chief Tom Tidwell has affirmed a forest supervisor's decision blocking Colorado's Crested Butte Mountain Resort plan to add skiing on Snodgrass Mountain, according to published reports. However, reviewing officer Gloria Manning also instructed Gunnison National Forest Supervisor Charlie Richmond to tell the resort what kind of expansion would be acceptable.
 
If nothing is acceptable, Manning said, Richmond should consider whether to change the forest's management plan to reflect what's now suitable for Snodgrass. The resort says Snodgrass is within boundaries of its special use permit, but Richmond said in November that its expansion plan wasn't in the public interest. Resort officials are considering what to do next.
 
HELMET LEGISLATION MOVES FORWARD IN CALIFORNIA
California's Assembly Judiciary Committee approved legislation designed to safeguard children who ski and snowboard, according to published reports. SB 880, authored by Senator Leland Yee, would require all children under age 18 to wear helmets while skiing and snowboarding. The bill is modeled after the law that requires all minors to wear protective headgear while riding bicycles, scooters and skateboards. Parents would be responsible for the enforcement of SB 880 and be subject to a $25 fine if a child is cited for not wearing a helmet.
 
Bob Roberts, executive director of the California Ski Industry Association, worked with Yee to draft SB 880. He said it was important to keep the bill's enforcement with the participants and their parents. SB 880 has no formal opposition and was approved by the Senate on a 21-13 vote.
 
The bill, however, is tied to another ski-safety measure that has generated resistance. The two measures are legally joined, so if one fails, both will. In January, Assemblyman Dave Jones introduced AB 1652, which originally would have required ski resorts to enforce the helmet law and allowed violators to be charged with a misdemeanor.
 
AB 1652 has undergone several revisions. The current draft, approved by the Assembly in June, requires ski resorts to inform patrons on helmet safety, prepare an annual safety plan and create monthly summary reports of accidents. Although there is currently no statewide standardized system in place, most ski resorts already have those practices.
 
The national and state ski resort associations, along with most California ski resorts, support SB 880 but oppose AB 1652. Final action on both bills is expected before the Legislature adjourns for the year on Aug. 31.
 
In related news, a leading neurosurgeon is calling for ski helmets to be made compulsory on New Zealand skifields. It comes after a 21-year-old student suffered fatal head injuries when she fell at Mount Hutt last month.
 
SIA, SKI VERMONT HOST MEDIA EVENTS IN NYC
Snow would seem to be the furthest thing from the minds of those in New York City on July 14, but it is never far from the minds of those at SnowSports Industries America. So on a hot, humid day last week, SIA invited media folks to a "Summer Snowdown."
 
Sixteen companies and two non-profit organizations showed some of their wares to approximately 60 editors representing more than 70 million in circulation. "We had publications from Maxim to Parade, from Ski to Good HouseKeeping, and from Oprah Magazine to VH1 and CBS News," Kristan Clarke of Rendezvous Event Management told TSIL. "We've been getting great feedback so far from media and exhibitors alike."
 
Most of the companies were familiar: Obermeyer, Smith Optics, Helly Hansen, Rossignol, etc., although the products they were showing were among their latest offerings. Swany, for example, is offering "the first cradle to grave recyclable gloves." Some exhibitors were newer to the scene: boutique brand heidiskis has been available on a limited basis for about three years but had never previously been shown at SIA; Kneebinding is the first to claim it can really prevent ACL injuries.
 
That evening, Ski Vermont hosted a Media Picnic & Barbecue with more than 70 media and industry folks in attendance. That was followed by the @Ski_Vermont #ApresTweet After-Party. "(It) was a huge success with approximately 100 Vermont ski and ride enthusiasts pouring in to meet resort reps and enjoy Long Trail Ale, Woodchuck Cider, Cabot Cheddar and Vermont Smoke & Cure Sausage," Ski Vermont's Jen Butson told TSIL.
 
PRICE FOR SOUTHERN UTAH RESORT DROPPED BY $6 MILLION
The asking price for Brian Head Ski Resort in southern Utah has been reduced by nearly $6 million, according to published reports. The original asking price for Brian Head was $34.75 million, but was reduced to $29 million in June. Brian Head Resort includes two mountains, nine lifts and 640 skiable acres on 53 runs.
 
A broker for the firm CB Richard Ellis Inc. said the price came down because of a slow market in resort real estate. General manager Henry Hornberger said if the resort does not sell before the winter season begins, he expects it to be business as usual at the resort. Brian Head is currently running its regular summer activities, including mountain biking and ski lift rides.
 
JAY PEAK'S CONTINUING EXPANSION FUNDED BY FOREIGN INVESTORS
Jay Peak, VT officials and U.S. Sen. Patrick Leahy broke ground recently on the second phase of the resort's $125 million development. The hotel, lodge, indoor ice arena and indoor water park are funded mostly by foreign investors who were given U.S. residency permits in exchange for their money.
 
The project is funded with minimum $500,000 investments from about 250 investors from 43 countries. In exchange for the investment, the investors are granted conditional green cards that can lead to permanent residency if the projects create jobs. Leahy has promoted the EB-5 investor visa program in Congress.
 
The foreign financing is also supporting two new lodges at Sugarbush, VT, and several non-ski-related projects in Vermont. Since the EB-5 program was created in 1992, it has generated more than $1 billion in investments and created tens of thousands of jobs around the country, Leahy's office said.
 
ELDORA SUES OVER LOST BUSINESS
Eldora Mountain Resort, CO is suing over a power outage that forced it to close on the Saturday of the busy President's Day holiday weekend, according to the Boulder Daily Camera. The resort is suing Paonia LLC, a utilities contractor that cut an electrical service line to the resort while excavating in the area on Presidents Day weekend, forcing the resort to close for a day and lose significant revenue.
 
Because Eldora could not open that day, according to the lawsuit, it "suffered a significant loss of business and loss of business revenues." The newspaper reported that Eldora is asking for compensation for present and future damages and attorneys fees.
 
ASPEN EXEC TALKS DISCOUNTS, BASE VILLAGE PROBLEMS
Aspen Skiing Co. will try to lure more skiers next winter by renewing and expanding some of the discount packages it offered for the first time last season, according to published reports. Skico President and CEO Mike Kaplan said the Skico will renew the Kids Stay, Ski Free package and The Perfect Storm package.
 
The Skico believes the deals offered last season helped spur business that was sluggish because of the recession. It reported its skier visits were up 4.3% from the recession-damaged 2008-09 campaign. It is looking to rebound to pre-recession levels of business.
 
Kaplan, speaking at the Aspen Business Luncheon, didn't comment on whether the discounts would apply to the Skico's single-day lift tickets or season passes. Single-day tickets topped out at $96 last season.
 
Kaplan also commented on a variety of other matters. Regarding a foreclosure action started last week against the developer of the stalled Base Village project in Snowmass Village, Kaplan declared that in the long run, it may prove beneficial. (To read details, go to http://bit.ly/c5JG5m.) The ownership of the massive project is "complex," he noted.
 
Kaplan also elaborated on plans for new facilities and on Aspen's helmet policy. To read the article, go to http://bit.ly/bTi5R9.
 
SKI CHANNEL SIGNS AGREEMENT WITH COMCAST
Steve Bellamy, chairman and CEO of The Ski Channel television network, announced Monday that it has entered into a long-term distribution agreement with Comcast that will provide the channel's original programming, Warren Miller movies, Greg Stump films, destination travel, instructional videos and events to Comcast On Demand customers. This deal brings the 18-month-old network to more than 43 million U.S. households between all television distributors.
 
Additionally, the network has produced a slate of original films and will launch a national film tour in the fall. Through long-term exclusive partnerships with the National Ski Council Federation and the National Ski and Snowboard Retailers Association, ski clubs and ski shops around America, The Ski Channel will hold local premieres of the films before they are distributed on the television network.
 
VIDEO OF THE WEEK: Tahoe Snowcial 2011 – a conference of snow business and social media - dates have been set. Rob Katz is a confirmed speaker: http://vimeo.com/13043553
 
PEOPLE, PEOPLE
Andrew (Andy) D. Wirth has been appointed to the position of CEO at Squaw Valley USA, effective Aug. 2. Wirth will succeed Nancy Cushing, who has advised Squaw Valley Ski Corporation since 1985 and served as its president since 1994. Wirth joins Squaw Valley USA from Steamboat Ski & Resort Corporation, CO, where he most recently held the position as senior VP of marketing and sales. Wirth's career at Steamboat began in 1986. ...Angel Fire Resort, NM has named John Kitts CEO, effective July 23. He will oversee Angel Fire's five principal businesses -operations, membership, timeshare, resort development and real estate sales. Kitts has been the resort's CFO for the past two years. ...Vermont Ski Areas Association/Ski Vermont announced the appointment of Neil Ryan to the position of marketing manager. ...Brent Gillette, senior sales executive for Sun Valley Resort, ID, has been promoted to director of sales. ...Melissa Larsen is the new snowboard editor at ESPN Action Sports. ...Sirdar LLC President Jack Turner announced that Tori Ossola, former VP of marketing for the Vermont Ski Areas Association, has been named the managing director for Snow Monsters and NextSnow, the national ski & snowboard programs for kids. ...Dartmouth Outdoor Programs announced the hiring of Chip Knight as the women's alpine ski coach.  Knight will replace Christine Booker, who resigned shortly after the 2009-10 season. Knight comes to Hanover with a wealth of coaching and ski racing experience as three-time Olympian. ...Jenni Smith has been appointed president and general manager of Park City Mountain Resort, UT by parent company Powdr Corp. Most recently, Smith served as vice president of resort administration and development at PCMR. She replaces Peter Curtis, president and GM since 2004, who is retiring. ...Former U.S. Ski Team athlete and coach Todd Schirman has been named freestyle program director for the U.S. Ski and Snowboard Association. ... Aaron and Becky Maddox purchased the Snowy Range, WY ski area. ...Bode Miller has confirmed his intent to race this coming World Cup season. He has signed his U.S. Ski Team agreement, the first annual step on the path to being named to the team. ...U.S. Ski Team president and CEO Bill Marolt, who was arrested March 17 in Utah and charged with driving under the influence, pleaded guilty to a lesser charge of making an improper lane change. ...At the recent ESPY Awards, Lindsey Vonn was named Best Female Athlete and Best Olympic Female Athlete. Shaun White won the U.S. Male Olympian award. ...The U.K.'s Sports Direct has acquired Nevica. Sports Direct entrepreneur Mike Ashley also owns Newcastle United. His company dominates the sportswear market in the U.K. and has been on a buying spree of late. ...Philanthropist snowboarder Hannah Teter won the Do Something Athlete Award at the 2010 VH1 Do Something! Awards held on July 19.
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